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"This assembly of writings by scholars, lawyers, and judges on the law and policy of trademarks and unfair
competition presents arich offering that ranges across time, place, and perspective. The challenge of revealing the
subject sfull scope to the interested tyro and yet making experts wonder how they had somehow overlooked this or
that critical articleisfully met. Professors Dinwoodie and Janis and their publisher deserve thanks for bringing this
treasure trove within reach of all with an interest in why and how brands are regulated.- David Vaver, Osgoode Hall
Law School, Canada and University of Oxford, UK This comprehensive two-volume collection of leading articlesin
trademark and unfair competition law spans amost a century and three continents, bringing together the most
influential and significant scholarly work in this exciting field. These essential volumes, with anew and original
introduction by two leading contemporary writers, are organized in away that highlights essential concepts and will be
invaluable both for those taking their first stepsin the area and for those seeking to re-acquaint themselves with the
classics.44 articles, dating from 1925 to 2010Contributors include: B. Beebe, L. Bently, R.S. Brown Jr., W. Cornish,
R. Dreyfuss, A. Kur, J. Litman, R. Posner, F. Schechter

“This assembly of writings by scholars, lawyers, and judges on the law and policy of trademarks and unfair
competition presents arich offering that ranges across time, place, and perspective. The challenge of revealing the
subject's full scope to the interested tyro and yet making experts wonder how they had somehow overlooked this or
that critical articleisfully met. Professors Dinwoodie and Janis and their publisher deserve thanks for bringing this
treasure trove within reach of all with an interest in why and how brands are regulated.’ -- David Vaver, Osgoode Hall
Law School, Canada and University of Oxford, UKAbout the AuthorEdited by Graeme B. Dinwoodie, Professor of
Intellectual Property and Information Technology Law, University of Oxford, UK and Mark D. Janis, Robert A. Lucas
Chair in Law, Indiana University Maurer School of Law, US



