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David H. Faux : The American Bar Association's Legal Guide to Fashion Design, with CD-ROM  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised The American Bar 
Association's Legal Guide to Fashion Design, with CD-ROM: 

Fashion design is a tough business and now you need to protect and market your creations. This is the authoritative 
handbook you need to make your way through creation to copyright to clothing store. Written by experienced lawyers 

http://f3db.com/pub/links.php?id=1627223193


who work with fashion designer clients, this is the inside guide to the process of taking an idea and creating and selling 
a productperfect for art, design, trade, and law schools; and burgeoning artists with an idea.

For those of us who are in the fashion design business, this book deserves a permanent spot on your desktop. (Nanette 
Lepore, designer)... a must-read for designers and executives of both big and small brands. It offers real expertise 
needed to compete in the global market. (Steven Kolb, CEO, Council of Fashion Designers of America)...an essential 
resource for anyone looking to be or already in the fashion industry. (Simon Collins, dean, School of Fashion, Parsons 
The New School for Design)A must read resource...gives designers a rare opportunity to stay ahead of the curve while 
building their business. It should make its way into many industry hands. (Daniella Vitale, chief operating officer and 
senior executive vice president, Barneys New York)...an invaluable interdisciplinary resource. (Susan Scafidi, founder 
and academic director, Fashion Law Institute)About the AuthorDave H. Faux practices Intellectual Property, 
Entertainment, Art, and Business/Commercial Law. His past and present clients include individuals and organizations 
involved in such creative industries as fashion, jewelry, theatre, intuitive counseling, sports fitness, visual arts, and 
film. He resides in New York City. 


