(Library ebook) Social Mediaand the Law: A Guidebook for Communication Students and Professionals

Social Media and the Law: A Guidebook for Communication
Students and Professionals

Daxton Sewart
ePub | *DOC | audiobook | ebooks | Download PDF

& Donwload & Read Online ]

#438252 in Books 2012-12-14 2013-02-080riginal language:EnglishPDF # 1 9.00 x .56 x 6.00l, .75 #File
Name: 041553514X248 pages | File size: 60.Mb

Daxton Stewart : Social Media and the Law: A Guidebook for Communication Students and Professionals
before purchasing it in order to gage whether or not it would be worth my time, and all praised Social Media and the
Law: A Guidebook for Communication Students and Professionas:

5 of 5 people found the following review helpful. No page number in Kindle EditionBy serenitylt's a good book.
However, | tried the kindle sample, which really disappointed me because there is no page number for kindle edition.


http://f3db.com/pub/links.php?id=041553514X

The page number is very important for academic books, as people need the page number to cite. | really hope could
not only simply convert the format, but also pay attention to factors -- page number, table of contents -- that could
possibly influence the reading experience.1 of 1 people found the following review helpful. it's concise and easy to
understandBy Gerard A. Igyorlt met my expectations and beyond, the price isright, it's concise and easy to
understand. It is not clogged with too my cases unlike other books in that category.

Social media platforms like Facebook, Twitter, Pinterest, Y ouTube, and Flickr allow users to connect with one another
and share information with the click of amouse or atap on atouchscreenand have become vital tools for professionals
in the news and strategic communication fields. But as rapidly as these services have grown in popularity, their legal
ramifications arent widely understood. To what extent do communicators put themselves at risk for defamation and
privacy lawsuits when they use these tools, and what rights do communicators have when other users talk about them
on social networks? How can an entity maintain control of intellectual property issuessuch as posting copyrighted
videos and photographsconsistent with the developing law in this area? How and when can journalists and publicists
use these tools to do their jobs without endangering their employers or clients? In Social Media and the Law, eleven
media law scholars address these questions and more, including current issues like copyright, online impersonation,
anonymity, cyberbullying, sexting, and WikiLeaks. Students and professional communicators alike need to be aware
of laws relating to defamation, privacy, intellectual property, and government regulationand this guidebook is here to
help them navigate the tricky legal terrain of social media.
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